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Alpha Centers Launched 
In early 2020, Vitae launched its new model of Alpha Centers.   

Instead of being a marketing agency to a multitude of Pregnancy Help 
Centers across the country, the decision was made to focus on the art 
and science of what works in marketing to the abortion-determined 
woman and then share it with those who can benefit from it, at no cost 
to the recipient.

Vitae managed the digital presence of nine Alpha Centers in 2020, 
adding Parkville, Mo. (a suburb of Kansas City), in late December.  Vitae 
assists with the following digital marketing strategies and tools:
£ Website Development
£ Website Maintenance
£ Search Engine Optimization (SEO)
£ Google Ads
£ Chat & Text
£ Social Media (branding the center)
Each Alpha Center would have to spend around $65,000 a year  

for the services Vitae provides.
In 2020, there were 110,813 visitors that clicked on the ads, sending 

them to each center’s website.  There, a special landing page offered the 
woman the ability to make an appointment.  This happened at a rate of 
8.22%.  The national industry average for website conversions is 4.4%.  
This means that Vitae was 86.8% better than the national average  
in getting women to respond (make appointments) via our digital ads.

NOTE FROM  

THE PRESIDENT 
The year 2020 was unlike any other.   

For the Vitae Foundation, we never closed  
up shop.  We continued to share our  
proprietary research with groups seeking 
to learn how to engage in the pro-woman 
approach, and we never let up equipping 
Pregnancy Help Centers (PHCs) with digital 
strategies to #ReachWomenFirst.  

We learned that regardless of what the 
world throws at us, Vitae will continue to 
provide excellence in what it knows best—
the mind of the woman who is desperate for 
an abortion.  This is why words matter.  

With 29 years of Right Brain research, 
Vitae knows the right words to grab her 
attention and connect her with PHCs that 
will empower her.   The right words in the 
right situation can provide hope.  Words can 
change hearts.  Words can save lives.  

In a culture that views abortion as a rite 
of passage for a young woman, it is crucial 
that our movement has the right words.  
No other pro-life organization is like Vitae, 
affecting the culture of life across the pro-life 
realm.  We thank you for helping us reach 
across multiple avenues in 2020 and make a 
difference.  We could not have accomplished 
what we did without you and your support 
of the Vitae mission.

Chat Box 
The Alpha Center ThriVe 
Express Savannah was the 

first PHC to work with Vitae 
to install and use Chat Box 

technology.  The results were 
immediate!  

“Since we started in November,  
we have had live chat interactions 
every day we are open. ”  
~Kristi Burnsed 
  Medical Center Manager, 
  ThriVe Express Savannah



Missouri Abortion Numbers  
Drop in 2020

Missouri abortion numbers continued their downward 
trend in 2020.  With fewer abortions being performed last year 
at the last abortion facility in the state (Reproductive Health 
Services of Planned Parenthood/St. Louis Region), Vitae’s campaign  
efforts with the Missouri Knights of Columbus paid off tremen-
dously.  When compared to 2019 data, the ads Vitae produced 
for the Meet Life campaign resulted in more conversions 
(+7.69%).  When you break that down, there were more calls 
(+2.42%), emails (+14.41%) and address clicks (+14.40%).

“This means the ads were more efficient and effective over 
2019.  They were showing up to the people who needed it most and 
when they needed it most.  Words do matter when reaching and 
connecting with an abortion-determined woman in that now moment.”  
      ~ Derren Dettloff, Vitae’s Director of Digital Marketing

þ Meet Life ads for centers have been viewed 
     625,552 times. 

þ The ads have been clicked 53,552 times. 

þ Therefore, the CTR (click-through-rate) is 8.56%. 

þ National combined industry average according to
     Hubspot is 5.06%. 

þ Conversion Rate of our landing pages in this 
     campaign is 12.58%. 

þ According to Hubspot, the national combined 
     industry average is 4.40%. 

þ Cost of a conversion is around $16.48. Urban
     areas cost less per conversion; rural areas cost more.  

Special Projects 
Vitae took on several geofencing and retargeting 

projects in 2020.   Geofencing puts the PHC brand in front of 
a specific audience—an abortion-determined woman—based 
on her geographic location.   Geofencing increases brand 
awareness much like a digital billboard, but on your phone.  

Using advanced technology,  Vitae can serve pregnancy 
center ads to women of childbearing age who use fertility 
tracking apps and are standing in the pregnancy test aisle  
of their local store.  With Vitae’s Right Brain research and  
tomorrow’s technology, we can deliver lifesaving messages today.

Thomas More Society 
The Thomas More Society (TMS) battles to preserve 

the sanctity of life in courtrooms all over the country.   
Vitae armed TMS with a new resource for their legal  
toolbox in 2020—Vitae’s research—as a non-retained  
consulting expert.  TMS was looking to take on abortion 
laws, like New York’s radical Reproductive Health Act, 
which took away the rights of women and children,  
including viable preborn children and children who  
survive abortion.  

“ Vitae had the unique research we needed, and we had 
the legal expertise to file this landmark lawsuit.  The pro-life 
movement needs fresh dialogue to increase our impact.  Vitae’s 
research is exactly what we need in the legal community to  
effectively articulate on behalf of the human rights of 
women and their children.”  
     ~ Andrew Bath, Executive Vice President  
        & General Counsel, Thomas More Society

National Training Initiatives  
The pandemic tried to interfere, but Vitae was still able 

to offer training and consultation on its research on the 
pro-woman approach to several pro-life groups in 2020:  

¦ Pro Women’s Healthcare Centers  
           national conference

¦ Marisol Health (Archdiocese of Denver) 

¦ Archdiocese of Omaha

¦ Archdiocese of Kansas City, Kansas  
           (pro-life director and pregnancy centers)

¦ Diocese of Kansas City/St. Joseph  
           (pro-life director and pregnancy centers)

¦ Lutheran pastors in Southern Illinois

¦ Clapham Group, a company that seeks to influence             
           culture upstream of the political arena

¦ Thomas More Society (mentioned above)

Impressions Clicks CRT
Conversion 

Rate
Cost Per 

Conversion

625,552 53,552 8.56% 12.58% $16.48
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Help us continue to use our  
research to provide the 

right words in the right venues  
for life-affirming results!
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Legacy Giving

Legacy Giving incorporates your beliefs and values into 
a comprehensive estate plan.  Our values are our most im-
portant legacy!  Vitae was the beneficiary of several estate 
gifts in 2020, and it is gifts like these that ensure we can 
continue to promote the value and dignity of human life so 
the next generation will be reminded that life is a gift from 
our Creator.  

Matching the right giving option with your personal and 
family goals is what legacy giving is all about, and it can be 
very rewarding.  We invite you to dream big and envision 
a time when all life is respected. 

The accumulated assets produced by our life’s labors 
will end up in one or more of these three places:  with family, 
with a charity (like the Vitae Foundation) or with the IRS.  
Through careful and deliberate planning, you can control 
where your assets end up.  Contact Vitae for more information 
on Legacy Giving.

A Call to Action for 2021

Vitae needs to cast a wider net in 2021 to conduct 
more research, to share its research with more groups 
for greater effect and continue to implement its digital 
strategies to save more women and babies from the horror 
of abortion.  How can you help Vitae transform more lives?  

è  Consider attending one of our events during this   
 coming year.  

è  Go to our website at www.VitaeFoundation.org
  and read our research articles, check out our blog,   

  and see how you can register for an upcoming event.

è  Pray that our efforts touch more lives to impact a   
  culture of life. 

è  Please consider a gift, whether it’s once a year or a    
  monthly gift.  Will it make a difference?   
  The answer is a resounding YES! 

Sports Marketing 

Major League Baseball (MLB) may have had fewer games,  
but Vitae received a lot of “bang for its buck” in the 60-game 
season.  In addition to our two, 30-second spots—one voiced 
by St. Louis Cardinals Broadcaster Ricky Horton—Vitae 
also sponsored each game’s starting lineups: “Here are today’s 
Vitae Foundation starting lineups!”  Each lineup announcement 
ended with, “Vitae, check them out at  Ads For Life Dot Org!”  
That’s 145 stations on the largest MLB network, reaching  
40 states and parts of Canada at night.  This is made possible 
by the Alphonse J. Schwartze Community Foundation. 

The Mizzou Radio Network, with 56 radio affiliates, also ran Vitae ads on all its football broadcasts.  
Vitae has been running pro-life ads with Mizzou Football since 1992.

What can you do to help Vitae this year?


